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STRONG TOP
OF FUNNEL

Our top of funnel remains extremely strong,
with more than 2M people coming to
Twitter every single day who are people
who are either new to the service or who
have not logged in for 30 days or more.

TOP OF FUNNEL*

*2M+ Top of Funnel refers to the estimated number of people
who come to Twitter each day who are either new to the
service-or who have not logged-in for 30 days or more.



3 Twitter Analyst Day 2021 Introduction

DRIVING MORE
mDAU GROWTH

Consistent top of funnel, combined with
the number of product improvements we’re
making, has allowed us to add significantly
more mDAU in each of the past three years.

mDAU YoY IN Q4 2018

mDAU YoY IN Q4 2019

mDAU YoY IN Q4 2020
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DRIVING MORE
mDAU GROWTH

The portion of growth that comes directly
from causal changes we are making in

the product is increasing substantially,
with the number of mDAU added in each
period that were directly driven by product

improvements growing by almost 3x from
2018-2020.

mDAU GROWTH DRIVEN BY PRODUCT
IMPROVEMENTS FROM 2018-2020
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OUR PRODUCT
STRATEGY

INTERESTS
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A healthy Twitter
Is critical to growth

We believe it’s essential for public conversation to be
healthy. That means making sure conversations are safe
from abuse and harassment and that we do everything
we can to reduce spam and misleading information.

Mitigating these risks is critical for us to create the best
experience for our customers—and ultimately critical in
supporting our growth.
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A HEALTHY TWITTER IS CRITICAL TO ADVERTISERS

“Twitter has acted quickly and
comprehensively to address social harms
on their platform. They are a strong and
valuable partner to GroupM as we work
with the industry to mitigate risk to
brands, consumers, and society at large.”

— Joe Barone, Managing Partner: Brand Safety Americas, GroupM
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WHAT WE’VE DONE

INCREASING HEALTH
REQUIRES FOCUS IN 3
KEY AREAS

PRODUCT

P
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WHAT WE’VE DONE

SIMPLIFYING
OUR RULES

Our rules were long, complex and rarely
visible within our product. Today, our rules
are crisp enough that they can each fit

in a Tweet.

Note: We may need to change these rules
from time to time in order to support our goal
of promoting a healthy public conversation.
The most current version is always available
at https://twitter.com/rules.

The Twitter Rules

Twitter's purpose is to serve the public conversation. Violence, harassment and other
similar types of behavior discourage people from expressing themselves, and
ultimately diminish the value of global public conversation. Our rules are to ensure all
people can participate in the public conversation freely and safely.

Safety

Violence: You may not threaten violence against an individual or a group of people.
We also prohibit the glorification of violence. Learn more about our violent threat and
glorification of violence peolicies.

Terrorism/violent extremism: You may not threaten or promote terrorism or violent

extremism. Learn more.

Child sexual exploitation: We have zero tolerance for child sexual exploitation on

Twitter. Learn more.

Abuse/harassment: You may not engage in the targeted harassment of someone, or
incite other people to do so. This includes wishing or hoping that someone

experiences physical harm. Learn more.

Hateful conduct: You may not promote violence against, threaten, or harass other

people on the basis of race, ethnicity, national origin, caste, sexual orientation,
gender, gender identity, religious affiliation, age, disability, or serious disease. Learn
more.

Sensitive media, including graphic violence and adult content: You may not post
media that is excessively gory or share violent or adult content within live video or in

profile or header images. Media depicting sexual violence and/or assault is also not
permitted. Learn more.

Suicide or self-harm: You may not promote or encourage suicide or self-harm. Learn

more.

lllegal or certain regulated goods or services: You may not use our service for any

unlawful purpose or in furtherance of illegal activities. This includes selling, buying, or
facilitating transactions in illegal goods or services, as well as certain types of
regulated goods or services. Learn more.

Privacy

Private information: You may not publish or post other people's private information
(such as home phone number and address) without their express authorization and
permission. We also prohibit threatening to expose private information or
incentivizing others to do so. Learn more.

Non-consensual nudity: You may not post or share intimate photos or videos of

someone that were produced or distributed without their consent. Learn more.

Authenticity

Platform manipulation and spam: You may not use Twitter’s services in a manner

intended to artificially amplify or suppress information or engage in behavior that
manipulates or disrupts people’s experience on Twitter. Learn more.

Civic Integrity: You may not use Twitter’s services for the purpose of manipulating or
interfering in elections or other civic processes. This includes posting or sharing
content that may suppress participation or mislead people about when, where, or
how to participate in a civic process. Learn more.

Impersonation: You may not impersonate individuals, groups, or organizations in a
manner that is intended to or does mislead, confuse, or deceive others. Learn more.

Synthetic and manipulated media: You may not deceptively share synthetic or

manipulated media that are likely to cause harm. In addition, we may label Tweets
containing synthetic and manipulated media to help people understand their
authenticity and to provide additional context. Learn more.

Copyright and trademark: You may not violate others’ intellectual property rights,
including copyright and trademark. Learn more about our trademark policy and

copyright policy.

Enforcement and Appeals

Learn more about our approach to enforcement, including potential consequences
for violating these rules or attempting to circumvent enforcement, as well as how to
appeal.

Third-party advertising in video content

You may not submit, post, or display any video content on or through our services
that includes third-party advertising, such as pre-roll video ads or sponsorship
graphics, without our prior consent.


https://twitter.com/rules
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WHAT WE’VE DONE

RULE
ENFORCEMENT

We’re using machine learning-based
automation to proactively enforce our
rules—particularly in areas where we
believe there is potential for physical
harm to our customers.

PROACTIVE RULE ENFORCEMENT
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WHAT WE’VE DONE

BROADENED
ENFORCEMENT
DECISIONS

We’ve broadened the spectrum of
enforcement decisions that we’re able to
make, such as the ability to label Tweets
with Misleading Information, Account
Labels, De-Amplification and Limiting
Engagements (Likes, Retweets, Replies)
on certain Tweets.

Label
tweets with
misleading
information

4 Paul Herrera @pherrera-1h
MY Inless than 24 hours @Twitter

announced the acquisition of Revue,
changes to their Academic APl access
and a fact-checking program. Great to
see them moving fast and making big
product and organizational decisions

O 2 ne6 Q 59 a

o 3, Silver Jones @siilverjones - 2h
' Mail in votes will be harder to count and

track, leading to unreliable results.

(D This is disputed

9 [ v

Naked Numerology @Onelu... - 3h
Aquarius and Scorpio are two of the
smartest zodiac signs.

Q 621 13 403 12K

Chas Pressner @cjpressner - 3h

P The West Village in NYC came out

tonight on their roofs to thank the
Healthcare workers here in the city, the
country and around the world. Thank
you for all you do. #StayHome
@NBCNewYork #clapbecausewecare

Why can’t you Like this?

We try to prevent a Tweet like this that

otherwise breaks the Twitter Rules from

reaching more people, so we've disabled

most of the ways to engage with it. If you

want to talk about it, you can still retweet
with comment. Learn more

Dismiss

"\
gt

President Biden @
@POTUS

De-amplify
and limit
engagements
on certain
tweets

™ United States government official

46th President of the United States, husband to
@FLOTUS, proud dad & pop. Tweets may be
archived: http://whitehouse.gov/privacy

& WhiteHouse.gov Joined January 2021
13 Following 6.9M Followers

K , 2 Followed by Guarav Krishnan, Jaco J. 7,
W " Petra Perez, and 19 others

Tweets Tweets & replies Media Likes

President Biden @ @POTUS - 1h
I United States government official

Evinryvs Arvmoaricranm Aacarvine vha AiAanidyvy

Label accounts
with context
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WHAT WE’VE DONE

BROADENED
ENFORCEMENT
DECISIONS

200K 14%

TWEETS LABELED AS MISLEADING FEWER QUOTE TWEETS OF MISLEADING WHO VIEWED MISLEADING
INFO AFTER LABELING TWEETS SAW THEM AFTER WE
APPLIED A LABEL OR WARNING

Measurement through the U.S. Election period:
10/27/20 to 11/11/20
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WHAT WE’VE DONE

PROACTIVE
PROMPTS

Simple prompts that encourage
people to read articles (past the
headline alone) before amplifying
them have demonstrated impact.

Measurement period: 8/11/20 to 9/22/20

Want to read the article first?

You're about to share an article you
haven’t opened on Twitter.
Learn more

’ ‘ ::-g NYC Restarts Indoor Dining
g ot 25% on Friday, Cuomo...
B bloomberg.com

11 Retweet

¢  Quote Tweet

Cancel

PEOPLE READ ARTIGLES PRIOR
TO RETWEETING

o e
LI A Sy
a2 Al
] (et
[ % t !-_

PEOPLE CANCEL RETWEET
AFTER READING ARTICLE
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WHAT WE’VE DONE

CONVERSATION
CONTROLS

We’re empowering our customers and the
community to scale safety. Conversation
Controls enable people to decide who can
reply to their Tweets and give them a way to
hide unwanted replies to their own Tweets.

Measurement period: 6/2/20 to 6/20/20
(during 10% test prior to full feature launch)

Who can reply?

Choose who can reply to this Tweet. Anyone
mentioned can always reply.

Everyone

2288 People you follow

Only people you mention

9:15 ull ¥ @=)

ESTIMATED REDUCTION IN
ABUSIVE REPLIES

(for accounts who have reported experiencing

Kian s | harassment in the past and who are now using
@naturelvrd9 Conversational Controls)

4 Tweet

If you're working on a problem, chances
are somebody has already solved it. And
faster.

8:16 PM - 1/12/20 - Twitter Web App

35 Retweets 9 Likes 297 Retweets

® 0 v, ¥

L Allen GrafRzlleCREAR R EMNEE D -
Replying to @naturelvr4d9

Have they solved tweeting things that
people actually want to read?

631 T3 O 5 B

AR  laco | @iamiacoi-5Em
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WHAT’S NEXT

SMARTER
SAFETY

We re explormg smarter tools to proactively
help.keep people stay safe from unwanted
mteractlons |

LA

£

w

Safety mode

TWITTER now

Your Tweet is getting some negative attention
We detected some abusive or spammy replies to
your Tweet: https://t.co/zZWG81B2RM4z

Auto block and mute

Automatically block accounts that appear
to break the Twitter Rules, and mute
- S accounts that might be using insults,
Ty name-calling, strong language, or hateful
remarks.

Preview accounts

2
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-

Yl

e L

N P ] . L . 4
i . . . .

Kl

=h




- Twitter Analyst Day 2021 - Health

- BIRDWATCH

*We’re exploring community-driven

-assessment of misleading information with

Birdwatch. This will take our enforcement
to a new level, providing a scalable, .
Wikipedia-like model where we can

. ~decentralize moderation.’

twitter.com/birdwatch

©

S

© [« Do

Birdwatch

Public log

Your notes

Download data

About

Tweet with notes

Kian @naturelvrd9 - 1h

O Whales are not real! They're robots funded by the government to
watch us!!!

Q i | QO3 qy

All notes

© Currently rated helpful
@catsule92 Feb 15, 2021 - 02:13 PM PT - ID 4353436346 000

Misinformed, or potentially misleading

In short, marine mammals have evolved modifications to their kidneys allowing
them to excrete more salt + reclaim more water than humans can.

@amorpelanature - Jan 15, 2021 - 02:13 PM PT - ID 4353436346 000

Misinformed, or potentially misleading

Sea mammals are in fact real. Marine mammals are able to “stay hydrated”
because their kidneys have evolved to excrete more salt + reclaim more water
than humans and many other mammals can. This is widely documented in many
scientific journals.

Is this note helpful?

Yes

OO

No
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: WHAT’S NEXT

IDENTITY

"":W'e,’re exbahding our taxonomy of account
types on Twitter: People, Bots (automated
'accounts) and Businesses. Each of these

accounts W|II have different attrlbutes and
| capabllltles

Jaco J.
@iamjacoj

Day-time illustrator, night time DJ & a father to
two guinea pigs

© San Francisco [£] Joined December 2016

323 Following 718 Followers

g =3 Followed by Bert, Global News, Maria
bk Passos, and 8 others

Tweets & replies Media Likes

Jaco J. @iamjacoj - 8h
anyways uh good evening

1 T3 Q 13

Jaco J. @iamjacoj - 12h

Looking for a new office chair, something
aesthtic -, practical & doesn’t break
the bank. Pls reply with your reccos A

Q12 0 QO 8 0

Jaco J. @iamjacoj - 1d
riffed it on Adobe Illustrator

- _’l“. e 2

9:15
! < ~_ =
S ==
S =
==

f/

City Metro

@citymetro

24[7 subway service alerts and live customer
support.

& citymetro.com Joined February 2009
Automated Account
3451 Following 20.1K Followers

ot Followed by Rigby, CupcakeRDBest,

Maggie, and 8 others

Tweets & replies Media Likes

_ City Metro @citymetro - 8h

| Route 121: West bound from Rockbridge
Rd & Indian Crk Drive at 7:21 pm is
delayed

Q 4 1 QO 13

_ City Metro @citymetro - 8h
¥ Route 76: South bound to Buford Hwy
Chamblee Tucker Rd at 7:41 pm ; Na@ e

bound to Doraville Station at 7: 44
will be delayed.

X%
A

@tinydogtruck

All kinds of hotdogs

&’ tinydogtruck.com () Joined February 2009
19 Restaurant

3451 Following 14.2K Followers

} Followed by HillythePuppet, james #,
andrea %, and 19 others

1355 Market St, San Francisco, CA 941

« Closes at 7pm

Tweets & replies Media Lil

B The Tinydog Truck @ @tiny... - 20m
y Today is &8 NATIONAL HOT Dogy
DAY &&& Retweet this to get a |
with 2 tOppingS for free today! Sh& ¢

your retweet to one of our friendly
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Connecting you to
what matters most —
faster and easier

We know that one of the main reasons people come to Twitter is to
stay informed about their interests. Despite being such a fundamental
reason for why people use Twitter over the last decade, it’s been
historically quite difficult to do this on Twitter. Solving this is critical.

Making Twitter better at connecting you to your interests will be a
fundamental unlock for our growth. \We expect it will significantly
increase retention among both existing accounts and people who
are newer to the service—and it will meaningfully improve our
advertising capabilities over time due to us having a better
understanding of people’s interests.
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WHAT WE’VE DONE

TIMELINE
SORTING

We made it easier for customers to toggle
between seeing the latest Tweets in reverse
chronological order or letting Twitter show
them the most relevant Tweets.

*

Home shows you top Tweets first

See latest Tweets instead
Latest Tweets show up as they happen.

=

{5}  View content preferences

Cancel
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WHAT WE’VE DONE

ENHANCED
LISTS

We bolstered the “Lists” feature, allowing
people to more easily create a customized
List, share them, and pin them to the top of
their Home.

ull ¥ @)

< Lists 000

Pinned Edit

LA d el 2 <
A R 3 f : \
5, R A, ’ |
fl % K ~ & o
/ ‘ = " "\ !
¥ A >‘
| |
\ | |

Korean... Kitty lo... Diversify... Cars

Discover new Lists

% European Travel Blogg...
@b rebecca @__rebchen

. Bay Areanews
o ) Twitter Moments @ @T...

Sktch_C... krishnan... patel_232 macha...

Korean Skincare Kitty lovers Ca

Cutest cat in the world @Pet...-12m ---
Just in case anyone needs a picture of
kittens in bananas. . .

LIST USAGE IN THE
PAST YEAR

CUSTOMERS SUBSCRIBED
TO LISTS IN 2020
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WHAT WE’VE DONE

GROWTH
OF TOPICS

Topics is a critical and fundamental shift to
the product. We are confident that Topics
will be a meaningful & durable driver of
mDAU growth.

Nature

All things nature

Follow Topic

Tweets about the Topics you follow show up in your
Home Timeline

@ paulo c. @pcabralantunes-1h
=¥ Let's clean up our beaches this weekend
#CleanEarth

1 N4 Q 32 Y

Kian @naturelvr49-1h

Check out this awesome #nature shot
taken last summer, during my Maratime
road trip &

2200

veracor...  sellUsp... Moshed... all_the...

@ Astrology
/% Naked Numerology @OnelLuck...-1h
P Aquarius and Scorpio are two of the

9:15 all T @m

Gaming

All things Gaming

Follow Topic

Tweets about the Topics you follow show up in your
Home Timeline

@ N Paris Zarcilla @ @cherzinga-1h
' . How people think gamer girls game vs
@ how we actually game.

O 240 11255k Q) 2433k T,

. Maggie @doming_124-1h 000
; Final Fantasy 7 remake but it's just Aeris

1°} Q Q ™

grayha... amorpela... blocope... catsrul...

@ Gaming

B Steph - @stephcask-2m
@ ' Final Fantasy 7 remake but it's just Aeris

caring for her flowers and nothing bad
ever happens

THE END

Select 3 Tarqet R
25 =y
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WHAT WE’VE DONE

INVESTING
IN TOPICS

oK+

TOTAL TOPICS
AVAILABLE IN Q4 2020

*This.is as 0of 1/6/21 and consistent with Q4'20 data.

ENGAGEMENT RATE ON
ACCOUNT-BASED TWEETS*

8.2%

ENGAGEMENT RATE ON
TOPIC-BASED TWEETS*
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VVFUNTTShHEKT

6K+ TO 1OOK+
TOPICS

We expect to grow to over 1OOK Topics
“over the next few years. The Topics we
recommend to each customer will also
‘become more relevant through the use
of machlne Iearnlng

AT

W al e e Ful

Street Art

Arts & Culture

Suzie & 812 others are
following this Topic.

patel Allen Grayham
@Patel_232 \ @grayhamsays

Learnlng how to

: >. Gonna
throw up some art
later tonight !!!

Love living in (
and seemg all of the
tart all over the

Dogs

Animals

Becca & 2.2K others are
following this Topic.

Sy 3"
Browse all >

Popular in your area

ﬂmﬂm&"

Big dogs

Y Jaco J.
@lAmJacoJ

News from the
frontline — this storm

Music

Rigby & 22.9K others are
following this Topic.

& Katie O.
/ @kay_tee_oh

For me, it's # P
over everyt ing and it
isn't even close

Maggie
@domingo_124

i finally got in to kpop
this summer and i'm
proud to say i'm
ready to STAN

VYV Yy

Q

= L

O Kian
@naturelvri g

Learning abouti i/ ‘
affect of palmoil Giv*

SR~

Follow Topic

@d ka‘ss7 ® Q
@jeonbubbles
bts x louis vuitton ....
that's legendary

Gabriela ¢

@amorpelanature
Who is your favorite
#kpop band?? | love
SO many.

} andrea « AU
&7 @andy_lan{a

oh when is

8

(PG Gaminy
PC Gamlm

Follow Topic

Superheroes

Anime & Manga
i): . ‘ ”:’!, ] "
QDD

Karen Wotan
x_ @karenisme1953 @WoshDraws

Cleve & 248 others are
following this Topic.

| miss going to

random garage sales
and digging up
INSANE comics grails

Q Allen Grayham
W @grayhamsays

What's everyone
reading this week??

I've not finished with
the superhero comic.
But hear me
out...giant robots!

77 gdarie rvuu
1z gamc Foo¢s
)rgamc Food'

- - Follow Topic

Organic Foods

Food & Cuisines

Kian & 323 others are
following this Topic.

f'ﬁn. Acorn Dairy
@ACORNDAIRY

Since converting to

: nic status in
1998, we have found
that a diverse range
of wildlife is attracted

to our #farm. The

herd love the
company! Ever since switching

to a plant based

2 o g -_.
A
3 *
30 £y
51& ,i'
%

*s 'ﬁr‘-\.

i




| "--',We re contmumg to evolve Top|cs W|th more

I'm absolutely smitten watching
@yearsandyears on #PopBuzzPresents

31 | Twitter Analyst Day 2021  Interests | | | e D N rn. It's lush

n QO 3 T

| WHAT’S NEXT SO S T A : all T @

. A . I'm absolutely smitten watching
| M 0 R E Co N I Ro L a | . =  @yearsandyears on #PopBuzzPresents

rn. It's lush

- OVERTOPICS v o e

“controls, like allowing people to fine-tune * R R e ewie et lidame

T"’che‘volume i each Toplc in the|r tlmelmle O 240 11255K ) 243.3k

See more Tweets like this

Mary Annaise Heglar @MaryHe...-7h
When we're "back to normal,” i want to

See less Tweets like this et T ~ open a bed and breakfast only for .'.".L-.!" :
e S women sufferina from burn out. I'm .
. , -/ Unfollow this topic S
SO | I What do you want to see less of?
Follow @cherzinga .
Tweets about Gaming
M Add/remove from Lists . e
: Tweets from @cherzinga %
Mute @cherzinga . -
Cancel : I
: Block @cherzinga
£ C]  Report Tweet
N - 4
" Cancel -
Y N -
ll':-‘*-*éa%s«-'; %
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COMMUNITIES

| We’re working to create a product
- experience that makes it easier for people
. to form, discover, and participate in

_conversations that are more targeted to- .
‘the relevant communities or geographies . . .
_they'reinterestedin. - . . #SocilalJustice
" SN | | B | } 3 We are stronger together. Organize, strategize,
: | plan, and march. This is where we unite and work
to make real change in the world.
| -. . 2:2¥ea 300.2K Members, :
. g : , g”i::’ & 28 people you know
RO - L e Plant Parents

We all love our little green babies lol. We're here
to trade tips and tricks and offer up support when
things go a little less than perfectly.

”ﬁ' ;. 978 Members,
<« wdly’ . 3 people you know
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More ways to engage Iin
the public conversation

The goal of our Conversations strategy is
focused on two specific things: enabling new
use cases for conversations on the service
and rethinking the incentives of the service.
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WHAT WE’VE DONE

FLEETS

9:15
We launched Fleets as a way for people to 7 —
share their fleeting thoughts. They serve as 2. @grayhamsays - 9m

a way for more people to feel comfortable
talking in public.

% ’
AP
%:) >

Send a message

._ OF FLEETS ARE
e PHOTOS OR VIDEQS

( \ Brie
/g @Sktch_Comedykan=1m

b

Send a message
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e with a new
imate
)ice.

Dantley k9lover85 PerezP... Clever... How do you want to jOin?

Tina EAle. @tinastsh-1h
I'm there with my heart!
#BlackLivesMatter #1CantBreathe

Kiyo @kiyotoshi_y - 1h
Y'all this is in Tokyo, Japan! When |
tell you, | cried seeing this. They are

AninAa thiec wihAan thav AAanlt hava Al

Dantley’s space

b = ‘ "v; = " 4 \
S b ® 9:15 all T (==

Dantley Kayvon Maria Jaco

o

Dantley: The human voice can bring a layer of

connectivity, emotion, nuance and empathy that is often
lost in text.

Add

Tina EAle. @tinastsh-1h
I'm there with mv heart!

\ paulo’s space

paulo Silvia
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WHAT’S NEXT | S TRTIRTC

Revue enables writers to publish paid or
free newsletters to their audience, enabling
- these creators to use longform writingto . | -
_ : . L . . . Co SUBJECT Some thoughts about dog food TR I've Got Thoughts and You're Going to
grow and monetize their followings. . o Hear About Them

@ Create Issues Insights Subscribers Engage The Grace Space Q

www.getrevue.co/profile/the_grace_space

No January Is Complete Without My

' UU“ UU“ _ Year in Review

Dogecoin: It’s Like Bitcoin, But Way

P [ Funnier ii_, :
h Crockpot Recipes That Are Getting Me
Through a Winter Inside
You Fed Your Dog What??
S - SO . _ | N .'.' SR R By Gracie Ellis
gt : e : T e Top 5 Dead or Alive: Ranking America’s
) ) Turn of the Century Industrialists
I spend most of my days obsessing over my dog. She’s no more
special than any other dog—she can’t do very many tricks and she’s -
especially bad at doing her business outside. But she’s my dog and I
feel a certain obligation to keep her at the forefront of my every s LN

waking moment. It’s not hard to do. Most people would describe
her as... clingy. Or “a bit much.” I would like nothing to do with

those people.

e _‘ff_'ﬁ..

, . R | & Last saved: 1:00 PM

LA P
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' SUPER
' FOLLOWS

- "_W'_e’ré rethinking incentives and exploring

. solutions to provide monetary incentive
-models for Creators and Publishers to be
- directly supported by their audience.

\ 1B | A (superrotlowers )
Croliowing I | 3 Got an EXCLUSIVE sneak

Regina Lennox )} @ Y peek for all of my beautiful
@reaina lennox B #SuperFollowers! Check out

this trailer before anyone else

;2%\ Super Follow Regina Lennox
‘ to show your support

Regina Lennox will earn money from your Super
Follow and you'll receive the listed perks as a thank
you for your support.

Only Super Followers can view and reply

Supporter Subscriber-only  Exclusive S
badge Newsletters content g Hey Yeah

QWER T Y U O P

Deals & Community AISIDIFIGIH]JIK]L
discounts access

4 Z X CV B NM &

$4.99/month - Cancel anytime

space @ #




Tn-

Twitter Analyst Day 2021

APIL

We won’1 be venturin g
- on this journey alone |

. __We I also partner W|th th|rd party developers who W|II also

- contribute to the creat|V|ty and functionality on our pIatform
.- Some of the most: |mpactful features on Twitter came from a

St very paSSIonate developer Communlty | i

As we evolve our platform you II see developers mtroduce
- everythlng from new tools for mederatlon to expresswe
-creatlve formats S |

R
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NEW
MARKETS

In order to achieve our ambitions, we need
to grow Twitter in developing markets.
Regions like India and Nigeria are great
examples where we see very promising
growth rates.

S Yo mDAUGROWTH(Q4’20) >

RECENT HIGHLIGHTS

NIGERIA
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OUR GOAL

20%

OR MORE mDAU IN CAGR FROM BASE OF 152M
Q4 OF 2023 mDAU IN Q419

The 2023 mDAU goals presented here are based on our current roadmap and are contingent upon many factors, including our
own execution and various market conditions. These goals illustrate our current thinking on these objectives and are subject
to various risks and uncertainties. Over time, we may also modify our goals or pursue alternative objectives and strategies.
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HOW WE’LL
GET THERE

INTERESTS??

product experience audiences

Improve our Appeal to new "~ CONVERSATIONS

Increase top Improve

of funnel retention S REF'NEMENT

conversation

Keep consumers safe to P L |
participate in the public Sy T e T HEAI_TH
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INCREASING
OUR PACE

Over these last couple years, we’ve
been evolving the product in more
transformational ways, solving bigger
problems for our customers, and moving
way faster than we have before.

Q12018 Q22018 Q32018

Q4 2018

Q12019

Q22019

032019

042019

Q12020

022020

032020

04 2020






